Teeee e

ThiILENe

PLACEMENT

INFORMATION FOR STUDENTS Specsavers
20] 8/2 O] 9 Transforming eye health



Our Vision

To be the fastest
growing, most

innovative, trusted
and dynamic consumer
healthcare business.

Our Values

Treat people as we would
like to be treated ourselves.
We are passionate about:

* QOur customers

» Ourpeople
* Partnership

* Results

» Communities
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Together with our partne[
to passionately provide best
value optometry, audiolog

other healthcare services to
everybody, simply, clearly and
consistently, exceeding custome
expectations every time

What we do to set you up for success

At Specsavers, we are passionate about optometry
development and provide you with a structured and supportive
environment for your Clinical Placement experience.

Before you start

Profile matching of
students with mentors
Specsavers orientation
(retail and professional
training)

When you start

- Structured Specsavers on-
boarding program

« Active follow-up and support
from Specsavers Professional
Development team

+ Financial support for all
regional placements

When you finish

 Opportunity to join the
Specsavers Graduate Program

+ The Graduate Program is a two
year development program for
recently qualified optometrists

« Collective wealth of knowledge
and experience from the
Optometry partner in your
store and within the Specsavers
optometry community

+ Exposure to a variety of
professional events, courses
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Beyond the
Graduate Program

- Pathway: Specsavers’
development program for
our optically experienced
staff who aspire to be future
joint venture partners

+ Opportunities for ongoing
clinical education

+ Opportunities for post
graduate business and
leadership training

 QOutreach programs

Join Specsavers on a clinical placement and you will find out first-hand how we
are transforming eye health across Australia and New Zealand. Multi-million
dollar investments in equipment, technology, professional development and
more are just the starting points that support clinical excellence.
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Equipment and
technology

Specsavers

Aunique student
experience

Professional
community

Make a
difference
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Variety through Multi-level
volume mentorship
program

Optometry as part of the team

Student Clinical Placement Learning Weighting

STUDENT’S CLINICAL EXPERIENCE

ACTIVITIES

On-boarding ok *x *k
Professional exposures - Clinical+ Retail + Commercial ek SIS ok ek ook
Store logic - Customer journey observation il e o o *
Store logic - Customer journey in practice o R AR rkk ek
Clinical observations - directed hidd kR ok *x o
Conduct partial consultations * ok ok ok ok
Conduct full consultation * * ok okok Sk
Protected time with supervisor v v v v v

Weighting **** Up to 100% *** Up to 80%**Up to 50% * Up to 25%

*hkk

*hkk

*%

*%
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Note: the above weighting is designed to provide a general overview of what an average student learning journey will look like while on Clinical Placement in Specsavers. This could vary dependent on
student and store needs/environment. This should be taken as a guideline only and worked out in detail between each student-supervisor team based on individual capabilities and needs.
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Ask us about our Clinical Placement and Graduate Program

Nilofar Boudewyn Charlotte Barlow Other enquiries

Graduate Recruitment Manager (QUT, Graduate Recruitment Manager E anz.professionaldevelopment
Flinders University and University of Auckland) (University of Melbourne and UNSW) @specsavers.com

E nilofar.boudewyn@specsavers.com E charlotte.barlow@specsavers.com

M +61 409 005 572 M +61 427 066 342




